ENVIRONMENTAL
CHARTER

OUR COMMITMENT IS FOUNDEDON : | B

* REDUCING THE PRODUCTION OF WASTE e« REUSE OF WASTE
e RECYCLING OF WASTE

rn

We therefore take part in the “Rule of the 3 R's” created for waste management. Added to these
three objectives is the manifest resolve to inform and sensitise, at the same time, our public,
our team and our partners.

REDUCING THE PRODUCTION OF WASTE

It is possible to reduce the quantity of waste by watching the orders we place and favouring the use of recyclable
or biodegradable components.

Kulturfabrik bears the label of SuperDrecksKéscht® which is a trademark set up in connection with the tasks the
State of Luxembourg has assumed in waste management. It puts a priority on prevention, followed by treatment
for purposes of reuse, recycling and any other commercialisation and, ultimately, elimination of waste.

» Abolishing small packaging: milk and cream sachets, small coffee
portions, etc.

e Purchasing milk in plastic packaging with recycling ensured by
Valorlux

Choice of packaging in bulk

Use of reusable and washable receptacles for beverages
Reducing the level of acceptance of outside advertising
Reducing paper consumption (e.g. number of flyers)

Electronic distribution of information

No use of telephone directories

Economic use of office equipment and rechargeable ink
cartridges for printers

ADMINISTRATION

/ e Use of rechargeable soap dispensers and 100% recycled paper for
toilet facilities

» Abolishing decoration in the concert halls
CONCERT HALL

Items on sale (t-shirts, sweatshirts, bags) of 100% organic cotton,

GOTS certified, with the Fairwear Foundation label
BARS & STANDS

Bottles (water, soft beverages, etc.) in deposit bottles
Beer on tap

Refundable deposit mugs

Wine glasses made of reusable polycarbonate
Reusable and washable tableware



FOODSTUFF CONSUMPTION FROM
ORGANIC FARMING

\

Fairtrade coffee and tea
e Milk from organic farming
Fairtrade sugar and from organic farming

DAILY IN-HOUSE
CONSUMPTION

11 products out of a total of 25 come from
organic farming
CATEmNG « 3 beverages from equitable trade

o Offering vegetarian and vegan dishes
FOR PERFORMERS

\

Regional products: white wine, weissbier, apple juice
from organic farming

* Red wine from organic farming
BARS & STANDS » Fairtrade orange juice

\

MANAGEMENT OF WATER CONSUMPTION

e Use of urinals without water
« Installing lavatories equipped with systems restricting the quantity of water dispensed
e Use of products aimed at protecting water sources: ecological cleaning products

MANAGEMENT OF ENERGY CONSUMPTION

Use of energy-saving electronic equipment (printers, household appliances, bulbs, etc.)
Turning off computers and printers, etc., on evenings and weekends

Use of low energy-consumption lighting technology

Regular monitoring of proper adjustment of heating boilers

Installation of positioners

Consumption of green electricity

RAISING AWARENESS

Training cleaning staff by ECOVER

Training staff by SuperDrecksKéscht

Posting information on rational use of energy
Posting information in lavatories on rational use of
water

/

TEAM

/ » Information on foodstuffs (bio, regional, vegetarian,
etc))

e Information on reducing waste: refundable deposit
PUBLIC &

mugs, mobile dishwashing service, etc.
PERFURMERS networks made available on our internet homepage

Information on mobility: schedules of public transport
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